¥ BRASSHQ

Strategic visibility for
founders, brands and
organizations shaping
what's next.

Strategic visibility. Credible influence. Measurable impact.
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= ABOUT BRASS HQ

Fifteen years ago, Chizobam Ofoegbu began her
career inside the newsroom at the Nigerian Television
Authority (NTA), learning how stories are evaluated,
why some narratives shape public opinion while
others disappear, and what makes information worthy
of attention.

That newsroom discipline became the foundation for a
career spanning public relations, strategic
communications, development communications,
stakeholder engagement, business strategy,
consumer psychology and Al-powered
communications.

Today, she is the Founder and President of Brass HQ
— a strategic communications and marketing agency
that helps organisations close the gap between
ambition and achievement.

"For Chizobam, communications has never
been about publicity for publicity's sake."
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Chizobam Ofoegbu

Founder & President, Brass HQ

Whether an organisation is launching a new initiative,
repositioning its brand, engaging stakeholders,
attracting investment, strengthening public trust,
positioning its leadership or shaping industry
conversations, Brass HQ designs communications
systems that make those outcomes easier to achieve.

Her experience on both sides of the media ecosystem
— as a broadcast journalist and later as a
communications strategist — allows Brass HQ to
approach every engagement from two perspectives
simultaneously: understanding what makes a story
genuinely newsworthy while ensuring every effort
serves a larger organisational objective.

That philosophy has enabled Brass HQ to support
corporate organisations, foundations, government
institutions, multilateral agencies, development
organisations and high-growth businesses across
Nigeria and Africa — and is why partners such as the
Mastercard Foundation continue to work with Brass
HQ as an ongoing editorial placement partner.

Headquartered in Lagos and working across Nigeria
and the African media landscape, Brass HQ operates
with a lean team of 57 specialists built to move with
the speed of a newsroom while thinking with the
discipline of a strategic advisory firm.

Lagos 24H

HQ, PAN-AFRICAN STANDARD
REACH TURNAROUND
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= WHAT WE DO

More than media placement.

Three pillars, one outsourced communications team — from getting your story into the news, to
building a leader's personal brand, to putting your product or brand physically in front of an
audience.

Editorial & Media Relations

Strategic and development communications, told through credible media.

STRATEGIC EDITORIAL PLACEMENT
COMMUNICATIONS

BROADCAST RELATIONS

Getting the story out In front of the camera

Communications with a

e Press releases & e TV & radio interviews
mandate

announcements o Studio & panel

Strategic & development
communications

Reports & policy

Op-eds & thought
leadership

Feature & impact stories

discussions

Press conferences

commentary

o Community relations

CRISIS & RETAINER DESK

Ready when it can't wait
e Crisis management

¢ Retainer-based comms desk

e 24-hour standard turnaround



Executive & Brand Visibility

Audiences trust people before institutions. We build a leader's public identity — from first profile to full
personal brand.

POSITIONING & VOICE MEDIA PREPAREDNESS PRESENCE &
PLACEMENT
Building the platform Preparing the leader
Being seen, on purpose
o Executive & founder o Executive media training
profiling « Wardrobe sourcing e Talent booking &
e Ghostwriting & LinkedIn « Award submissions sourcing
thought leadership e Conference & speaker
placement

o Media briefings &
interview prep e Publishing

Go-to-Market & Experiential

When visibility needs to move an audience to act — a launch, a product in someone's hands, a
physical moment they remember.

GO-TO-MARKET EXPERIENTIAL MARKETING
Launching with a plan Making the brand physical
o Go-to-market strategy e Brand activations

e Product launch & activation e Event planning

e Product placement e Outdoor campaigns



The Full Toolkit — PR Execution, Broken Down

"We do PR" doesn't mean much on its own. Here's exactly what that looks like in practice.

EDITORIAL &

PUBLICATIONS

Getting your story into

print

e Sponsored articles &
posts

e Op-eds, opinion &
thought leadership
pieces

e Press releases

e Spotlight features &
magazine covers

MEDIA TRAINING

Ready before the camera

rolls

o Executive &
spokesperson training

¢ Navigating sensitive
questions

e Message discipline
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BROADCAST,
INTERVIEWS & MEDIA
BUYING

Being seen and heard,

on air

o Positioning & securing
TV/radio interviews

e Buying advertising slots
on TV & radio

¢ Out-of-home advertising
(billboards)

MEDIA TOURS

One moment, many

outlets

¢ Coordinated multi-outlet
media tours

e Scheduling & briefing
across a run of features

EXPERIENTIAL MARKETING, IN DETAIL

Making the brand physical

e Brand activations & pop-up experiences

e Launch events, roadshows & sampling campaigns

e Red carpet placements & full event planning
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= WHO WE'VE SERVED

Named clients. Named outlets.

We work with founders and startups, consumer brands, corporate organisations, business owners,
foundations, NGOs, government programmes and multilateral institutions. Here's a snapshot —
detailed references available on request.

FOUNDATIONS - ONGOING RETAINER

mastercard Mastercard Foundation

foundation

HEALTHCARE - MEDIA TRAINING

BRMVCllolelell  Nfedipool Nigeria

HOSPITALITY - EDITORIAL PLACEMENT

ONA ONA Restaurant

CONSUMER BRAND - EDITORIAL & STRATEGY

T Moppet

Brass HQ — Services & Portfolio 03 / Who We've Served



== AS IT RAN

Media coverage, shown not just claimed.

A sample of placements secured for our clients — the actual outlet, the actual client, not a

description of what we say we can do.

422PM® M B O 439PM O M B B - © & @

@ guardian.ng/news/gender-selectic  [F]

¢TheGuardian = a
4 NEWS v EPAPER METRO POLITICS BUSINESS ~ cPPI‘l'IEGu.';],l’diaIl - Q
m— T
NEWS ¥ EPAPER METRO POLITICS BUSINESS ¥
HER NETWORK THE GUARDIAN NIGERIA THE GUARDIAN NIGERIA
Juices It Mastercard Foundation Amaka Didiugwu
= WIKIPEDIA Qa A
EMPOWERMENT ~ ENTREPRENEURSHIP ~ LEADERSHIP  MENTORSHIP
Gbenga Taiwo Adigun

BUSINE

Page Talk

pae @
¥ % 4 ; *6

Gbenga Taiwo Adigun is a real estate

BAO MAGAZINE WIKIPEDIA PUBLISHING GUARDIAN WOMAN

Studio X — Anny Robert Gbenga Taiwo Adigun ONA Restaurant

“'1‘12 gga"‘_r-dian-wgman TVE NEWS L

EUSTNESSINCERTA s J0IN THE CONVERSATION LIVE

UNDERSTANDING BUSINESS/INVESTMENT
CLIMATE IN NASARAWA STATE

2:00PM
M 14,

USING ENTREPRENEURIAL SKILLS TO

BRIDGE NIGERIA'S BROKEN FOOD SYSTEM

GUARDIAN WOMAN TVC NEWS BEHIND THE SCENES
Moppet — Roberta NASIDA & Moppet Foods Medipool Nigeria
Oyedokun

See the full gallery, with every placement in detail, at brasshgq.colcase-studies.html
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= WHY BRASS HQ

What makes the work different.

Not every communications partner can say these things and mean them.

Two lenses, one team Named partners, not vague claims

15+ years split between the newsroom The Mastercard Foundation, Medipool

and the strategy table — we know what Nigeria, ONA Restaurant and Moppet are

earns coverage and what earns results, at real, ongoing relationships — not case

the same time.

A lean team, built for speed

5-7 specialists, 24-hour standard
turnaround, with same-day priority
placement available when a story can't
wait.
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studies dressed up for a pitch deck.

Pan-African media access

Relationships across Nigerian, pan-
African and international outlets — built
over 15+ years, not bought for one
campaign.
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= CONTACT

Let's talk about your next
report, announcement or
leadership moment.

PHONE

0707 814 4301

EMAIL

partnerships@brasshq.co

WEBSITE

brasshq.co

Talk to Us

© 2026 Brass HQ — Lagos, Nigeria — working across Nigeria and pan-African media.
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